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By Ellen McKoy

There was a time when the glass ceiling limited women’'s career opportunities in the auto
industry. No longer. From corporate executives and business owners to service providers,
race-car drivers and car dealers, working women have transformed what was once almost
exclusively a man’s world.

We've seen trailblazers like Janet Guthrie, the first woman to compete in the Indy 500,
and Shirley Muldowney, the first woman drag racer to capture the Winston World Points
Championship. Gutsy ladies who paved the way for today’s generation of young women
racers.

Women are also climbing the ladder within the hallowed halls of the Detroit 3. Prominent
among them: Susan Docherty, GM’s chief of U.S. marketing, and Susan Cischke, head of
Ford's sustainability, environment and safety engineering. Powerful women in key
positions.

Other achievers include Tamara Darvish of Darcars Automotive Group -- who has lobbied
on behalf of beleaguered dealers -- and Annette Sykora of Smith South Plains and former
NADA board chairwoman. Both earned their stripes at family-owned dealerships. Still
others made their mark in service-related areas.

Anna Zomosa launched a unique program at Dealix, which guarantees the quality of sales
leads supplied to auto dealers. As second in command at the National Institute for
Automotive Service Excellence (ASE), Trish Serratore helped found the Women’s
Automotive Network for women in the collision repair industry.

These women -- and 94 other execs -- were recently recognized in an Automotive News
feature, “100 Leading Women in the North American Auto Industry.” But they are by no
means the only accomplished women in the auto industry. At the other end of the
spectrum, top-notch women are making valuable aftermarket contributions. Many are
leaders in the companies with which they are affiliated.

Superchips’ Laurel Dasher is one of three women on the SEMA board. Retiree Charlie Yan
Cleve, the first female SEMA board chairwoman, was included in the 2000 edition of
Automotive News' 100 Leading Women. And Amy Faulk of Hypertech, the first woman to
win an NHRA division championship, is a member of the SEMA Hall of Fame.

As women continue to redefine what it means to be a professional woman in the
aftermarket, we’ve singled out three go-getters: Shari McCullough-Arfons, Ginger Glover
and Jody DeVere.
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Changing the auto industry, woman by woman

Publicist Shari McCullough-Arfons
succeeds with drive and dedication

McCullough-Arfons has been involved in the industry
more than two decades. A lifelong enthusiast, she
landed her dream job in the communications
department at Eaton Corp. after graduating from
college with a degree in communications. But when
auto sales tanked in 1980, her job was short lived.

While later working at an ad agency, McCullough-
Arfons was recruited by another firm, where she
handled promotion for Firestone’s performance tire
lines. Relying on her experience, she took a leap of
faith in 1989 and launched McCullough Public
Relations in North Canton, OH.

“What motivated me to start my own public relations
consulting business was my desire to help my
customers promote their businesses, products and

Shari McCullough-Arfons of services,” McCullough-Arfons recalled. “I| love the
McCullough Public Relations in auto industry. It’s all | ever want to talk about or do.
North Canton, OH | knew | had the drive, dedication and business

relationships to excel at building my own company.”

She started out handling product publicity for manufacturers. One of her first accounts
was Downey Products, which then manufactured soft tonneau covers. Anxious to get back
into the tire industry, she began representing General Tire on the IMSA and SCCA Trans-
Am circuits. Later on, she consulted for Toyo Tire and Bridgestone.

In recent years, the agency has diversified into niche markets, including power sports and
classic cars -- moves which have helped in an uncertain economy.

“The biggest challenge is when the economy negatively affects our industry. That forces
you to change course and find new opportunities,” McCullough-Arfons said. One such
opportunity, which started the transition into the classic-car market, resulted from a
referral to Mecum Auctions. More recently, the agency acquired Ohio Technical College
and its PowerSport Institute.

Like many professional women, McCullough-Arfons has had to juggle family life with long
work hours and frequent travel while eaming a master’s degree in communications. She’s
also been active in the industry, having served two terms on the PRO Select Committee,
a SEMA council. She credits her husband Tim -- son of legendary racer Art Arfons -- her
industry relationships and employee talents and work ethic for much of her success.

“My husband helped me financially until | could become profitable, so | owe him
tremendously for allowing me to live my dream,” she said. “SEMA has shaped my career.
The people I've met though SEMA have helped me immensely. I’ve also been blessed to
have exceptional employees who consistently go above and beyond the call of duty.
Without their hard work, we would not be where we are today.”
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